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Abstract— There is numerous use of web-based business in 
publicizing and advancing of items and administrations. Social 
business is a web-based business which utilizes web-based life 
structure connection among big businesses and buyers. This 
incorporates computerized gatherings, sheets, discourse sheets, 
microblogs, wikis, pics or video sharing, interpersonal 
interaction sites, social bookmarking, mashups and item 
assessments. As of late, social trade adventure has increased 
significant consideration in E-business world because of the 
internet based life transformation. Social trade has
demonstrated a positive impact on the organizations' business 
when it is joined with the current e-plans of action. This paper 
gives a brief about the difficulties confronted while receiving 
social trade and approaches to stay away from them to expand 
your business.
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I. INTRODUCTION

The expression "social commerce" or “social trade” is 
characterized by multiple points of view. Social media 
associates dealers, enabling them to take part effectively in 
showcasing and selling of item and administrations. They 
elude autonomous people as merchants rather than 
organizations. It can be characterized as the subset of 
eCommerce which misuses the utilization of social and 
online media to help social connection and a substantial 
commitment of clients to aid E-commerce exercises. For 
example, remarks, surveys and evaluations area.  

Web-based life fuses virtual systems, social affairs, 
exchange sheets and thing reviews and so forth. On the other 
hand, consideration of merchants and clients suggests the 
two sellers and customers partake in making substance and 
speaking with each other in the midst of trading. These 
activities are driven using web-based life. Following the 
satisfaction of different person to person communication
sites like Facebook and Twitter, social exchange is currently 
the new pattern in E-venture. It impacts the way E-trade 
sports are done and energizes content material commitment 
from clients additional than at any other time. 

The expression "social business" can be depicted as a 
type of Internet-based online networking that associates 
merchants, allowing them to participate effectively in 
promoting and selling of item and administrations. As 
indicated by many researchers in their paper, social trade is 
fairly part of eCommerce that utilizes internet based life to 
help association among business and customers. While inside 
crafted by Kwahk and Ge, social business is depicted in light 
of the fact that the subset of e-exchange which misuses the 
utilization of social and o+nline media to control social 
interchange and a substantial commitment of clients to help 
in e-trade exercises. For example, remarks, scrutinizes and 

appraisals fragment. From these definitions, it very well may 
be outlined that there are two key components in social trade 
– utilizing online networking and the inclusion of merchants 
and customers. 

Fig. 1. Social Commerce adoption mode[8] 

It says internet based life exercises, for example, "rating 
and reviewing", "forums and networks" and "suggestion and 
referrals" define the "trust" and afterwards increment the 
aim to purchase.  

Organizations can really profit a great deal from 
embracing social exchange and their gatherings, explicitly in 
client dating control. For example, through setting up an 
office site page on Facebook, they can chat with client 
straightforwardly, in any case, geological impediments and 
time limitations. It furthermore allows gatherings to response 
quick to analysis and subsequently will build clients' trust 
and dedication. 

Other than that, social trade furthermore engages to 
spread experiences to an increasingly broad target gathering
of spectators in a brief span and minimal effort. 
Differentiation from standard convictions media like TV and 
print media, web-based life accomplish out to restrain clients 
as electronic casual (EWOM). For instance, an association 
tweets the ultra-present day thing advancing. Charmed 
clients will then re-tweet it, growing a falling effect to spread 
information around the promoting. This, in addition, results 
in an engaged business framework with better exactness. 

The social business furthermore enables clients. Clients 
can search for other customers' assessments and remarks 
sooner than shopping an item for an administration. This 
prompts a higher and educated choice. Aside from that, 
social trade likewise distinguishes new business potential 
outcomes and contemplations. For example, 
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Mystarbucksidea.com (Starbucks website) offers a stage for 
its consumers to contribute ideas to improve Starbucks 
service.

Fig. 2. Social network measurement compass[3] 

Regardless of its advantages and a lot of satisfaction 
accounts of receiving social trade, there are still holes 
between the foreseen and real execution. Numerous 
gatherings are searching out responses to decrease the 
separation while others are dithering particularly in view of 
the issue to degree the money related preferred standpoint. 
This paper investigates the requesting circumstances 
identified with an appropriation of social trade. A basic 
arrangement of rules inside the selection is likewise defined. 

II. LITERATURE SURVEY

Client material commitment is a crucial key in social 
trade. A few inquiries about the demonstrations that different 
clients can affect forefront shopper's basic leadership 
procedure to positive volume. Such an effect might be 
separated into classes, regulating social effect and 
educational social effect. Regularizing social influence 
alludes back to the friend or gathering strain that drives an 
individual to go along to beyond any doubt direct. On the 
contrary hand, the educational social effect is while an 
individual complies with beyond any doubt direct because of 
the supply of records and proof. Standardizing social effect 
will expand visit expectation of present-day purchaser. For 
example, if all companions in a gathering have visited a 
particular E-exchange on the web, the present buyer has high
plausibility to go to a similar E-exchange webpage as well. 
Data social effect influences both go-to point and purchase 
reason decidedly. In various words, customers do now not 
purchase an item because of the reality every one of their 
friends did. Clients scan for assessments and realities from 
others sooner before making a purchase. Plus, consumers can 
additionally bend toward rules from their companions or the 
people they perceive. Suggestion structures take in client's 
profile, buy decisions and trust realities are demonstrated to 
have higher expectation charges. Data from customers that 
have similar attributes and acquiring decision furthermore 
considered to be more prominent direct. In view of these 
perceptions, the territory of intrigue methodologies like 

benefactor zone of intrigue, subject speciality, an obvious 
prompt region of intrigue and procedure region of intrigue 
are proposed. By utilizing specific specialities inside the 
web, better system environment can be made. Clients will at 
that point have greater responsibility to rate measurements 
and associate with each unique. With online networking, data 
might be altered and shared to a gigantic association of target 
advertise easily and immediately. By sharing the present 
promoting and favourable input which incorporates item 
survey by utilizing happy consumers and empowers to build 
and hold enterprise notoriety. However, if the web is stuffed 
with unsatisfied customers' remarks, it's going to just 
influence the business explicitly its respectability 
unfavourably.

Social trade is a rising [1] pattern wherein vendors are 
connected in online informal communities, and wherein 
dealers are people as opposed to firms. This paper inspects 
the monetary esteem ramifications of an informal 
organization between sellers in a huge online social trade 
commercial centre. In the social market, each vendor creates 
his own shop, and network ties between sellers have directed 
hyperlinks between their shops. 

In current years, social trade [2] which uses social and 
on-line media to help E-exchange exercises has gotten 
principal enthusiasm for E-business worldwide. Social 
exchange is affirmed to affect the associations' venture 
unquestionably while coordinated into present E-undertaking 
models. The ascent of Web 2.0 innovation and the blast of 
person to person communication sites additionally suggest 
the chances and possibilities of embracing social trade in e-
business. This paper focuses to investigate the moves 
identified with social business and procedures to have a hit 
selection. A few related and legitimately depicted structures, 
pointers and courses were concentrated to define a standard 
fundamental to blast the achievement cost of social exchange 
selection in E-business. This paper fills in as a top dimension 
view to associations who're keen on receiving social 
exchange into their current endeavour.

The possibility of social media is [3] peak of the 
inspiration for some undertaking authorities these days. 
Pioneers, similarly as specialists, endeavour to recognize 
approaches wherein firms can use groups, model, Wikipedia, 
YouTube, Facebook and Twitter. Anyway, in spite of this 
energy, there have every one of the reserves of being 
extraordinarily obliged data of what the term ''Social Media'' 
correctly way; this release intends to give two or three 
avocations. We begin by technique for delineating the 
likelihood of online life and talk about how it fluctuates from 
related gauges, for instance, Web 2.0 and User Generated 
Content. Arranged in this definition, we by then give a class 
of internet-based life which association’s packages right 
currently subsumed underneath the summed up term into 
increasingly critical explicit characterizations by strategy for 
feature: network situated assignments, web diaries, content 
material get-togethers, long-range relational correspondence 
destinations, modernized beguilement universes, and virtual 
social universes. Finally, we present 10 bits of a proposal for 
associations which utilize web-based social networking. 

The all-encompassing notoriety [4] of social networking 
sites like LinkedIn, Facebook, and Twitter, has opened 
conceivable outcomes for new adventure designs for the 
electronic exchange, as often as possible alluded to as social 
trade. Internet-based life advancements not just give another 
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stage to business people to improve yet, in addition, raise an 
assortment of new issues for online business scientists that 
require the advancement of new hypotheses. This could wind 
up a standout amongst the most testing exploration fields in 
the coming decade. The structure fuses six key parts for 
gathering social business ask about: investigate the subject, 
web-based life, business works out, key hypotheses, results, 
and research methods. It is huge in describing and perceiving 
research issues in social business. 

III. EVALUATIONS & RISKS OF ECOMMERCE 
First eCommerce transaction was made in 1995, and over 

the last 24 years, it has been increased rapidly. As per figure 
3, in 2019, the ‘worldwide % change’ in the growth of 
eCommerce sales has been reached to an average of 20.7%.

Fig. 3. Evaluations of increasing eCommerce sales[14] 

Which means the online transactions has also been increased 
tremendously. This led us to the very important questions:

a) Privacy – Is the data of the online registered
users is secured?
b) Secure – Are online transactions secure?

This paper tries to minimize or eliminate the risks related 
to an individual’s privacy and security. Also, the proposed 
framework is demonstrating the general risk management 
techniques which overcome the maximum loopholes of 
eCommerce websites.  

IV. PROPOSED WORK

This paper is about an approach to mitigate the risk in 
social commerce. These guidelines may seem basic but are 
overlooked by us. We have divided it into two parts general 
and security risk. If we take the following guidelines into
consideration, we can mitigate the risks.

A. Guidelines to avoid general risks  in  Social Commerce:
1) Clear Objective 

Like any other business strategy, companies should have 
a clear and defined objective when adopting social 
commerce. They ought to recognize that the social trade isn't
totally for generating income but in reality, it has a great on
increasing logo attention, brand engagement and phrase of 
mouth. Without any defined objective, it will become very 
difficult to monitor and control eCommerce.

Fig. 4. Flowchart of social commerce activity 

2) Ensure activity alignment 
Social media activities are aligned with each other. The 

main precedent in this setting is Pc maker Dell and its 
''Digital Nomads'' battle. Dell utilizes a total of long-range 
informal communication destinations (Facebook, LinkedIn), 
online journals, and substance networks (YouTube films) to 
demonstrate how its scope of pc PCs license people to finish 
up a travelling cell workforce. However, the objective is to
decrease vulnerability. 

3) Give confidence to users Content Contributions
As depicted already, the client’s content commitment is

imperative in social trade. Associations need to allow clients 
to make bunches. Enlisting zone authorities as top-class 
clients inside the site can likewise support the viability of 
social exchange. Area specialists have high unwavering 
quality as they have tremendous learning in the field. Their 
audits and criticisms must be more trusted than an arbitrary 
client. People are demonstrated to have more prominent 
retentivity when pictures are given instead of content. 
Pictures help a client to envision the items they are
purchasing effectively.

4) Access for all 
Corporations block Facebook, YouTube, and Second 

Life on company PCs for fear that employees would possibly 
spend too much time networking as opposed to operating. 
While this is truly a consideration, it can't mean that 
personnel ought to have special permission so one can access 
the corporation weblog. At the identical time, there may be a 
want to curtail the opportunity of the complete business 
enterprise spending all its time producing humorous movies 
and uploading them to YouTube. One possible approach 
entails defining agencies of personnel whose number one 
objective is the control of company Social Media. 

For Example, its miles important to spotlight that each 
employee needs to discover himself or herself as such whilst 
posting a comment on the corporate blog. Otherwise, end-
customers could get the impact that nameless bills are used 
to permit personnel to put up fake messages and overly-
advantageous comments, which may critically harm the 
credibility of your entire Social Media campaign. 
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5) Feedback  from users 
An association’s administrations or items quality and 

sharpness to its buyer can be clarified from shopper 
criticism. By making the purchaser diagram and criticisms 
framework open, it offers the shopper a vision on 'how the 
endeavour works and handles its customers'. Be that as it 
may, it's as yet miles unavoidable to have unsatisfied clients. 
An excessive number of awful input can debilitate the 
venture's name. Thus, partnerships need to set up and are the 
inputs in this sort of way that it does never again hurt the 
association's notoriety. 

Figure 4, which we have proposed explains the key 
activities in social commerce. In the flowchart, we have 
added guidelines which are overlooked but are important to 
run the business. The activities are divided into four parts. 
We have made the flowchart (Figure 4) in such a way so that 
we can understand the components which help to run a social 
business and to reduce its risks. 

B. Guidelines to avoid security risks in social commerce: 
1) Make a Social media approach  

Whether your business may be utilizing online 
networking or getting primed to you have an Online 
networking arrangement.  

These rules help framework to benefit the business. 
Furthermore, its representatives ought to utilize Online 
networking responsibly. This won't main secure your starting 
with security threats, at terrible PR or lawful a bad position 
and also blacks. 

The social network should include approaches like:

1. Guidelines that explain how to talk about your 
organization on social. 

2. Guidelines are related to copyright and 
confidentiality. 

3. How to distinguish and dodge scams, attacks, 
What's more, other security dangers. 

2) Prepare your staff with respect to Online networking 
security best practices 

Indeed, even the best web-based systems administration 
approach won't secure your affiliation if the workers don't 
tail it. Same time your methodology ought to be easy to 
comprehend, preparing will give specialists a chance to 
connect with, request questions, and furthermore get a sense 
that it is so basic to pursue. 

These preparation sessions are additionally a chance to 
audit the most recent dangers looking into social and also 
discuss whether if the segments of the approach require 
upgrading. 

3) Place someone in control of the social media account 
Designating a key individual Likewise those eyes Also 

ears of your social vicinity camwood try an in length manner 
towards relieving dangers. This man if identity or your 
Online networking policy, screen your brand’s social 
presence, and figure out who needs a distributed entry. This 
representative ought to additionally make an entering player 
in the advancement for your Online networking showcasing 
method. This individual will likely be a senior man in your 
marketing team. Anyhow they ought to uphold a great 
relationship with your company’s it Branch to guarantee to 

advertise Furthermore it worth of effort together will relieve 
hazard. 

4) Regular audit 
Online networking security dangers need aid continually 

for evolving. Hackers would continuously advance up for 
new strategies, also new scams what’s more infections 
camwood develop during any the long run. Planning regular 
audits of online networking help to establish safety will help 
stay with you ahead of the terrible performing artists. 

There are some important points which must be review 
for sure: 

1. Social media approach 
2. Recent security threats to social media
3. Publishing privileges
4. Privacy settings for social networking. 

This paper gives us a beneficial approach than the 
existing ones. In Figure 4, we can see that social commerce 
activities are divided into four groups. Further, these groups 
are divided into subgroups which help us to easily track the 
risk and mitigate it.

V. CONCLUSION

Social trade is a significant new field. Numerous 
strategies and systems have been proposed. Despite of 
considering every aspects, not all techniques and 
methodologies which are proposed can be embraced into all 
plans of action. The vast majority of the looks into the 
spotlight on gathering the informal community incentive to 
improve E-trade exercises. Rating machine would perhaps 
work pleasantly in buyer to-shopper essentially based sites
like eBay, anyway, there is no contextual investigation to 
uncover its viability in big business.

This paper proposed a framework to mitigate the risk in 
social trade which is a part of E-business. We have mitigated 
the risk factors in social trade, and problems caused by it. 
This paper explains the guidelines which are overlooked 
while finding ways to mitigate risks in eCommerce.

REFERENCES

[1] AT. Stephen, Toubia, "Deriving Value from Social Commerce 
Networks", in Journal of Marketing Research, Forthcoming. 2010, pp. 
215-228.

[2] Choo Seah Ling, Wahidah Husain, “Social Commerce in E-Business: 
Challenges and Guidelines for Successful Adoption”, published in 
IEEE conference. 

[3] A. M. Kaplan, M. Haenlein, “Users of the world, unite! The 
challenges and opportunities of Social Media”

[4] Ting-Peng Liang, Efraim Turban “Introduction to the Special 
Issue Social Commerce: A Research Framework for Social 
Commerce”, published in International Journal of Electronic 
Commerce. 

[5] X. Sun; Y. Zhao; Q. Zhu, "Understanding the niche strategies adopted 
by social commerce websites," in International Conference on 
Information Management, Innovation Management and Industrial 
Engineering (ICIII'12). 2012, pp. 418-421.

[6] A. Ward, "' The Whopper flopped': Burger King Twitter feed is 
hacked. and starts sending out messages about McDonald's", Mail 
Online, February 18, 2013.

[7] Boulos, M. N. K., and S. Wheeler. 2007. The emerging Web 
2.0 social software: An enabling suite of sociable technologies 
in health and health care education. Health Information and 
Libraries Journal 24: 2 – 23. 

220

Authorized licensed use limited to: AMITY University. Downloaded on November 02,2020 at 10:21:49 UTC from IEEE Xplore.  Restrictions apply. 



[8] K. Kwahk, X. Ge, "The Effects of Social Media on ECommerce: A 
Perspective of Social Impact Theory," in System Science (HICSS), 
45th Hawaii International Conference. 2012.

[9] Akar, E., & Topçu, B. (2011). An Examination of the Factors 
Influencing Consumers' Attitudes Toward Social Media Marketing. J. 

[10] Amble, N., and Bui, T. Harnessing the influence of social proof in 
online shopping: The effect of electronic word of mouth on sales of 
digital micro products. International Journal of Electronic Commerce, 
16, 2 (winter 2011–12), 91–113. 

[11] Cheung, M.Y.; Luo, C.; Sia, C.L.; and Chen, H. Credibility of 
electronic word-of-mouth: Informational and normative determinants 
of on-line consumer recommendations. International Journal of 
Electronic Commerce, 13, 4 (summer 2009), 9–38. 

[12] Montgomery, Alan L., Shibo Li, Kannan Srinivasan, and John C. 
Liechty (2004), “Predicting Online Purchase Conversion Using Web 
Path Analysis,” Marketing Science, 23 (4), 579- 595.

[13] Kaplan, A. M., & Haenlein, M. (2009a). Consumer use and business 
potential of virtual worlds: The case of Second Life. The International 
Journal on Media Management 11(3). 

[14] Kaplan, A. M., & Haenlein, M. (2009b). Consumers, companies, and 
virtual social worlds: A qualitative analysis of Second Life. Advances 
in Consumer Research, 36(1), 873—874.

[15] Y. A. Kim and J. Srivastava, "Impact of Social Influence in E-
Commerce Decision Making" in Proceedings of the 9th International 
Conference on Electronic Commerce (ICEC `07). Minnesota, USA, 
2007, pp. 293-301.

221

Authorized licensed use limited to: AMITY University. Downloaded on November 02,2020 at 10:21:49 UTC from IEEE Xplore.  Restrictions apply. 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.6
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails true
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 0
  /ParseDSCComments false
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness true
  /PreserveHalftoneInfo true
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Remove
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 200
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 200
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 400
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e55464e1a65876863768467e5770b548c62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc666e901a554652d965874ef6768467e5770b548c52175370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF adatti per visualizzare e stampare documenti aziendali in modo affidabile. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 5.0 e versioni successive.)
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020be44c988b2c8c2a40020bb38c11cb97c0020c548c815c801c73cb85c0020bcf4ace00020c778c1c4d558b2940020b3700020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken waarmee zakelijke documenten betrouwbaar kunnen worden weergegeven en afgedrukt. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create PDFs that match the "Suggested"  settings for PDF Specification 4.0)
  >>
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


